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[ ] Economic motives

| Corporate responsibility and social license
[ ] (Community pressure)

5 Akerlof(1970) the market for lemons

Hanley et al(1997)

6 Haener and Luckert(1998) advertising mechanism
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(2006 9 ha)
FSC SGEC
41(1 ) 226(1 )
66255(10 ) 18541(2 )
12062(6 ) 3165(4 )
9641 3 189332 4
172717(3 ) 2839(2 )
20686(3 2090(2 )
26428(2 ) —
277436(25 ) 216193(19 )
FSC http//www.fsc-jpan.org/2_fsc_1.htm SGEC  http://www.sgec-eco.0org
HP

Sustainable Green Ecosystem Council

NPO

Kooten and Folmer(2005)
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(Cashore et al 2004)
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2006 9
39 35 89.7%
Hayward and Vertinsky(1999)
Mater et
al(1999)
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main benefits

price premium —70%

improved management

market advantage
third-party audit

public confidence

—55%
—45%
—45%

—65%

recognition, pride ,moral

stature, credibility

—30%

—45%

satisfied owners and shareholders —20%

reduced environmentalism —20%

FSC SGEC

3 2 1 1
7 6 3 3
12 12 10 2
5 5 3 2
12 10 7 3
39 35 24 11

1
22.9% 80.0%
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| |
62.9%
| |
71.4
| |
20% , 57% 57.1%), 17.1%
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34.3%
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m3 2 5 m 16 2%

11



1 615% 100 |,
( 7.7% (61.5%))

PR

42.9%
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